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Building the Main Components of a SPTE Study

In this section, we provide an overview of how to use the Talking Politics Research
platform to design and carry out a SPTE study. This section focuses on the platform’s
capabilities; for specific instructions on programming these features in your study, see
the Researcher Dashboard section below.

To see a brief example of a SPTE study built on Talking Politics, below is a link to a
video (approximately 2 minutes) of a study from a subject’s perspective. (Note that this
video is not meant to show you all the capabilities, but rather provide a quick
demonstration.)

SPTE.mp4

The Flow of SPTE Experiments

As a reminder, the typical components of a SPTE design are the following:

Introduction and Consenting
Pre-Test

Interaction with Information Board
Mid-Test

Discussion Session

Post-Test and Debriefing

In the remainder of this section, we discuss how the Talking Politics platform enables
(1) the creation of an information board; (2) the seamless integration of pre-test, mid-
test, and post-test questionnaires, and (3) the use of a “Pause” page to control the flow
of the study during the discussion session component.

Information Board Instructions Page

The first central component of a SPTE design is a scrolling information board, where
subjects learn about candidates (or other alternatives). Prior to beginning this part of the
study (see Figure 1), researchers can program an instructions page where subjects read
a brief description of the election scenario and/or receive brief instructions on interacting
with the information board. (In some cases, researchers may prefer to also explain
these instructions to subjects and/or provide a “training” or practice scenario. To do so
the latter, researchers can create a second, training scenario on Talking Politics and
provide a separate link to it for subjects.


https://drive.google.com/file/d/1-oeb6uxAf18a5M65nhBfFzk7v9Xgn3nC/view?usp=drive_link

Figure 1: Example Instructions Page

In the next part of this study, we'd like to introduce you to four fictional candidates who are running for mayor of an unnamed city. This is a nonpartisan election. What
you experience over the next 8 minutes will be like an abbreviated version of a campaign between these three candidates. You'll have an opportunity to read about
the candidates—sometimes in their own words—describing their ideas about the biggest issues facing local communities. On your screen, you'll see a list of topics
scrolling down the page, and each time you click on a box, you'll be able to learn something about one of the candidates on that topic. However, as in a real
campaign, you will not be able to learn about everything in the time allotted — you will see a clock that is counting down until the end of the “campaign.” When you
click on a box to access a particular piece of information, you may miss the opportunity to access other pieces of information. So, learn as much as you can about the
candidates, but choose the pieces of information that will be most valuable to you in making your decision.

Information Board: Main View

After reading the instructions page, subjects are directed to the Information Board,
where subjects can click on individual boxes to learn about candidates (or other
alternatives) over the course of a “campaign.” Researchers select the length of the
campaign (from 1 to 20 minutes), which is the amount of time subjects interact with the
board; the countdown time at the bottom of the information board provides this
information to subjects.

Figure 2 shows a still shot of one such information board, illustrating the features that
can be edited by researchers. The board contains a main heading (here “Senatorial
Campaign”), a subheading (or you can leave it blank), and a Footer (here “Time Left
Until Election Day”). These headings and footers can remind subjects about key
features of the scenario and/or provide experimental conditions or primes.

Several other features of the information board are also editable. The text on the
scrolling boxes can be any color the researchers choose, and can be either a single
color or can be color-coded to correspond to each candidate (or alternative).

Rather than a fixed campaign length, researchers can allow subjects to click a “Vote
Now” button, allowing the subject to decide whether to continue interacting with the



board. (If the subject clicks the Vote Now button, the platform records the time and the
subject moves onto the next stage of the study.)

Figure 2: Still Shot of Example Information Board

Senatorial Campaign (editable)
(add a subheading or prime here)

Caroline Johnson's Remarks on Climate Change

Caroline Johnson's Remarks on Immigration

TIME LEFT UNTIL ELECTION DAY (editable)
00:05

The text on the information board boxes (as well as the detailed information “inside” the
boxes—see Information Board: Item View below) is also fully editable, and is done by
uploading a spreadsheet file to the platform (best for thinking through you’re your
candidate X attribute matrix) or a user-friendly content editor the dashboard. We also
provide several sample information board content sets (e.g., candidates, issues
positions, and biographical information) that researchers can use verbatim or edit.
These are available as a Google Sheet that can be uploaded on through the dashboard.
Researchers can also create their own content sets from scratch. Content uploaded
through a spreadsheet can be edited later through the dashboard’s content editor.

Researchers can collect and download a variety of metadata regarding each subject’'s
interaction with the information board, including when the subject looked at each item,
how long they looked at each item, and how many total items they viewed.



Information Board: ltem View

When subjects click on an item on the information board, a pop-up “ltem View” appears
on the screen (see Figure 3 for an example), providing the subject with information that
corresponds to the label on the information board box they clicked on. That item
remains on the screen until the subject selects “Finished,” after which they are returned
to the information board (which will have continued scrolling behind the scenes in the
interim).

While the default item type is a plain text item, the platform supports the use of images
and videos as item content. Please note that with video, many browsers will not let
videos automatically play. The respondent will have to click the play button. The
platform keeps track of when the user clicks play and how long they watched the video
it as part of one of the datasets you can download (See Downloading Data and Codebook
below).

Figure 3: Image of an Individual Information Item (Text)

Caroline Johnson's Remarks on Immigration

"We can fix our laws, but detaining and punishing children should be off the table — they've done nothing

wrong, and should be able to stay."
Finished



Figure 4: Image of an Individual Information Item (Image)

Demo Image Heading

You can also have text below the image.

Survey Pages

As a reminder, in the typical SPTE study, there are three opportunities to ask questions to
subjects: prior to the interaction with the information board (“pre-test”), after the information
board but prior to the discussion session (“mid-test”) and after the discussion session (“post-
test”). The Talking Politics platform allows researchers to program these surveys directly on the
platform (see Edit a Survey or Tool).

Talking Politics allows you to integrate surveys for all three sections of the study. For
researchers who don’t need to pose questions at all three of these stages, each stage can be
enabled or disabled. Our survey editor makes it easy for researchers to add questions to a
survey, with multiple question types to select from. Important for the SPTE is a name generator
question type, which is a special question type on the survey editing page. We also allow
researchers to add page breaks and do simple branching questions. In the typical SPTE, the
researcher might begin with a set of demographic questions and gather other background
information about the survey participants.



Figure 5a: Example Pre-Test Survey Questions

Thank you again for participating in the study. To start, we would like to ask you some questions about yourself. Remember, your responses to the questions are
confidential, and will never be presented with identifying information or characteristics.

Q1 |

What is your gender identity?

Female

Male

Other

Decline to Indicate

Q2|

What is your racial or ethnic background? (Select all the apply)
American Indian or Alaskan Native
Asian or Pacific Islander
Black/African American
Hispanic/Latino
White/Caucasian
[ Mixed Race/Other

Decline to indicate

Figure 5b: Example Pre-Test Survey Questions

Q4 |

Generally speaking, do you think of yourself as a...?
Democrat
Republican
® Independent
Decline to Indicate

L ]



Figure 5c: Example Pre-Test Survey Questions

For each of the following individuals, please name, to the best of your ability, the public office or position held by each person:
Q9

Hakeem Jeffries

Q10

Amy Coney Barrett

For the mid-test, a researcher may want to ask participants to cast a vote or rank
candidates. They may also want to gauge the confidence of the participant. Talking
Politics survey editor comes with several commonly used question types that can be
used after the interaction with the information board, but prior to the discussion session.
For example, subjects might be asked to choose their most preferred candidate, provide
open-ended answers about things they learned, or answer closed-ended “quiz”
questions about what they learned. Figure 6 provides an example of a page of typical
mid-test questions where subjects ranked the candidates and then rated their
confidence on a 0-10 scale.

Figure 6: Example Page of Mid-Test Survey Questions

Q1

Rank the candidates:

Ttem Rank (1 = highest)
Candidate 1 2 v
Candidate 3 1 ~
Q2
On a scale from 0 to 10 with 10 meaning very confident and 0 meaning not at all confident, how confident are you in your ranking above?
4

No at all Confident Very Confident




For the post-test, available question types allow researchers to measure subjects’
perceptions of the group discussion (e.g., the discussion’s positive or hostile tone).
Second, we provide a “name generator’-style question that allows subjects to evaluate
their peers in the group discussion (e.g., in terms of perceived agreement or expertise
for example). Third, researchers can include questions that mirror the mid-test
questions (e.g., candidate choice) allowing for a pre/post design with which the impacts
of the group discussion can be gauged. We also provide an option for researchers to
create a debriefing page at the end of the study. Figure 7a provides an example of a
name generator question and Figure 7b show how the names are piped to future
network batter questions.

Figure 7a: Example Name Generator Question

Thinking now about the individuals in your group, please write the names of your group members at the top of the three columns
below. We would like to ask you several questions about each of them.

If you had only three members in your discussion group, please leave the third column blank. If you were in a group of five persons,
please select the first three members of your group who come to mind.

Group Member 1 Group Member 2 Group Member 3

Maria Adam Sam

3 3

Figure 7b: Names Piped to Radio Questions

How knowledgeable would you say each person below is about the candidates?

Maria Adam Sam

@ Very knowledgeable O Very knowledgeable ® Very knowledgeable

O Somewhat knowledgeable ® Somewhat knowledgeable O Somewhat knowledgeable
O Not at all knowledgeable O Not at all knowledgeable O Not at all knowledgeable

= 3

Transitioning from Information Board to Discussion

The Talking Politics platform allows for data collection involving the pre-test, information board,
mid-test, and post-test. However, Talking Politics does not provide a platform for hosting the



discussion sessions themselves; the discussion sessions can be held in person, on a Zoom (or
other videoconferencing call), or other solutions created by researchers. In some cases,
researchers may also plan to observe or record these discussion sessions.

To integrate these components with the data collection on Talking Politics, any strategy that
allows the researcher to match a subject ID on Talking Politics to an ID matched to discussion
groups should suffice. For example, one could ask subjects to use a pseudonym as a Zoom
screen name, have subjects enter that same pseudonym at some point in the survey, and use
those screen names to create discussion groups and assign subjects to those groups.

However, one important feature on Talking Politics helps control the study flow as studies
transition from the information board component to the discussion session: the Pause page.

A pause page that requires a simple passcode is a useful tool to help run SPTEs. Subjects have
different pacing during surveys, but in most cases, researchers will want all discussion sessions
to begin at the same time. The Pause page stops subjects after the mid-test and informs them
of what will happen next in the study, while giving others time to catch up. Most importantly, it
prevents subjects from continuing to the post-test before completing the discussion session. On
the other hand, it simplifies the process for both researchers and subjects by allowing subjects
to return to the same URL after completing the discussion session, even if they accidentally
closed their browser. A researcher can enable a Pause page and set their own passcode on
the Dashboard. Figure 8 illustrates an example of the Pause page.

Figure 8: lllustration of Pause Page

Passcode

Thank you for completing these questions. Please leave this window open and return to the Zoom call. You will return to this survey later.

When instructed to do so, please enter the password you were given in your Zoom call below to continue.

Passcode:

Participant Side Technical Notes

Session and Browser Cookies

This site uses session and browser cookies to link participants with their data, some help with
site navigation on the researcher side, and others help with some of the functionality of the



surveys and information board. These are strictly necessary for the site to function. Since they
are necessary, they are compliant with GDPR and other website/browser cookie regulations.

When a Participant Accidently Closes a Browser

If a participant accidentally closes the browser, they should reopen their browser (do not switch
browsers) and navigate to the Study URL that the researcher provided them at the beginning of
the study. The study keeps track of which stage the participant is in (e.g., pre-survey,
information board, post-survey) and will direct them to the beginning of that stage of the study. If
the subject had previously answered questions, the questions will be saved and they will be
able to quickly advanced to their next set of items. Some browsers, when in private browsing
mode, may delete cookies, in which case the participant may have to start from the very
beginning. (Often this will disallow the subject from continuing in the study, so researchers
should provide instructions to anticipate and avoid this happening.)

Information Board “Safety” Features

The information board has several features into protect the integrity of the research process and
data collection. For example, if a participant refreshes their browser in the middle of a session
on the information board, they will see the same set of boxes and time on the countdown timer.
If they navigate to another browser tab, the scrolling boxes and timer should stop, which forces
participants to stay on this site. It will also only let them complete the information board one
time.

Researcher Dashboard

In this section, we provide more specific and technical details on creating a SPTE study on
Talking Politics. To begin creating a study, a researcher must have a login. Once logged into an
account, the Researcher Dashboard serves as the main page from which a study is created.

A researcher will begin by clicking the “New Project” button. All the researcher needs to do to
start a project is to give it a name. Once the initial project is created, researchers will have
access to a number of items to design and configure their study. These include (but are not
limited to) changing colors on the information board, adding surveys, adding images to the
items, and downloading the datafiles after you run your study. We discuss each of these
features individually below.

Dashboard Main Screen

Figure 9: Dashboard Page View illustrates the dashboard view for a single SPTE study. Each
“card” on the dashboard allows researchers to customize a single component of the study.



At the top left corner of the dashboard, you can find your study’s name and ID. You can edit the
name of your study by clicking the pencil icon next to your study name. The study name is only
for the researchers to identify their studies on the dashboard. Below the study name is your
unique studylD. This is the key identifier used by this platform for your study. It will appear in
the URL that you give your participants and you will also find this studyID in the data you
download. If you combine datasets across studies, your studyID will let you know which study a
subject completed.

Below the studylID is a toggle button that makes your study “Live” for people to take or “Inactive”
when you are developing the study or finished using it. When inactive, anyone who tries to
navigate to your study will get a generic message: “This study is not open for respondents at
this time. If you have questions about the status of this study, please reach out to your research
contact."

Towards the bottom of the Dashboard, there is a button that allows you to add more studies.
Finally, if you want to create experimental manipulations, there is a button at the bottom that
allows you to link studies (see Project Linker (Experimental Manipulations) below). We now turn
to discussing each of the features that can be changed using the various buttons on the
Dashboard page:

Figure 9: Dashboard Page View

StudylD: 178249307 1133e8deac548b547

® Live

Hide Study Details

Organize Your Project Edit a Survey or Tool Update/Add Information Board Content
This card is a good place to start. Here you can activale additional tools You first need to activate surveys or 100ls you want to use on the Use the button below 1o

and surveys. After you activate and organize them, you can create/edit Organize Your Project card. There you will also be able to select what

- 1
them in the Edit a Survey or Tool card order you want items in and add a pre-built SPTE survey too! « Updats or changs content

+ Add images
Edit your Welcome Page + Delete campaign content

+ Please make sure you refer to documentation as you do this.

—

Edit the Information Board Instructions
Edit Post-Survey

Edit Pause Page

Edit your Ending Page



Campaign Overview
Length of Campaign 1:00
Number of Candidates: 3

Number of Attributes: 14

Information Board Colors
* Candidate 1 (Color: #{f0000)

« Candidate 2 (Color: #0400ff)

Change Colors

URL for your Study

'SP php?
study=1782493071133e8deac548b547

Copy URL

The SPTE is designed so that a participant can only complete it once.
After stage (each item you activated on the Organize cared is a stage) is
complete, the program will automatically forward participants to the
correct stage. if you are trying to test your survey, you will need to clear
our the survey session if you want to start at the beginning again. Use
the button below to clear your SPTE sassion.

& Clear SPTE Sessions

Headings and Footers
Heading: Main heading
Subheading: nothing here
Footer: Time
Vote Now Button: Enabled

Viote Now Time: 0:30

Change Headings on the DPTE
Update Vote Now Button

Edit Popups
Use the button below to:
« Add a popup that everyone is exposed to.

« You can set specific time or select that each person
is exposed to this at a random time.

Add a Popup

Delete this Study

Click on the button below to delete the entire project or only the data you
collected. You will have to confirm the deletion on the next page. It's
usually a good idea to delete the data right bafore you project goes live.

Delete All Content with this Project

Only Delste the Data

You have space for another project. Click the bufton below 1o go get started on a new project.

Weights

First Half of Campaign
Issues: 100%
Candidate Traits: 0%
Political Party: 0%
Horserace: 0%

Second Half of Campaign
Issues: 100%
Candidate Traits: 0%
Political Party: 0%
Horserace: 0%

.

.

Note: If you don't have one of the attribute categories, set it to 0.

‘Change Campaign Weights

Download Data

Here you can download survey or DPTE summary
data. If you are merging data with a Qualtrics survey,
download this file and then merge on participantid.

@ Compute Info Search Variables
Download CSV File

Click on the button below to download an log file of the
boxes your participants clicked on during their DPTE
experience.

Download Info Board Particpant Interaction Log

Click on the button below to download a copy of the
labeled boxes that were available for each partipant
during the DPTE. Since the labeled boxes are
randomized, this will be different for each participant.

Download Information Board Content Log
Download Codebook

Creation Date
Last Updated On: 2026-06-26 16:57:51

This campaign is set 1o be deleted on 2026-12-26



Linking projects permits you to have tal mani 1s. You can

« Survey questions or other text inside surveys

« DTPE campaign content.

» DPTE headings, color, or time.

« If you crealed the content inside a project above, il can be tumed into an experimental condition.

How it works:

« Create a project for each experimental manipulation

» Click on the button below and follow the instructions to create a group of linked projects.

« The platform generates a url for the grouped studies.

= The url for the grouped studies will randomly assign respondents 1o studies in the designated group.

To create a group of linked projects, click the button below.

Organizing Your Study

This page allows the researchers to enable or disable the key data collection elements of the
study. For a standard SPTE study, all boxes should be selected except for the Qualtrics box.
Researchers who wish to conduct a traditional one-stage DPTE study can select just the pre-
test, information board, and post-test. Other variations on the SPTE design might lead
researchers to exclude one of the other questionnaires (which can be done by unchecking
boxes), or to reorder the components, which can be done by dragging the box to the desired
position. (see Figure 10)

For more complex surveys, researchers can link the study to Qualtrics by checking the Qualtrics
box. (See the Using Qualtrics with Talking Politics Research)

Once you check a box (e.g., the Pre-Test) and click on “Save Order” change, it will then appear
on your Dashboard in the card for Edit a Survey or Tool. By default, all components are checked
and active in your study except for Qualtrics.



Figure 10: Organizing Your Study Page

Organize Your Project

Use the form below to select options for your project and reorder them. Click Save when done.

Project Options

Pre-Test: Customizable survey for questions subjects
answer prior to interacting with information board.

Information Board Instructions: Customizable
= instructions/scenario shown to participants just before
they enter the information board.

Information Board: Customizable Dynamic Process
= Tracing Environment where you can simulate a
campaign.

Mid-Test: Customizable survey for questions subjects
= answer after interacting with information board but
prior to discussion sessions.

Pause/Passcode Page: Customizable page where
= subjects are instructed to wait after completing mid-
test.

Post-Test: Customizable survey for questions subjects
answer after discussion sessions.

Qualtrics: Enabling this option will send the survey
[J = participant to your Qualtrics survey at the time of your
choosing. (See User Guide for complete instructions.)

Edit a Survey or Tool

As a reminder, the Dashboard will have a button under the “Edit a Survey or Tool” card for each
survey/tool then researcher enabled under “Organize Your Project.” By default, your study will
also have a “Welcome” page and an “Ending” page, at the beginning and end of your study,
respectively.



Text Pages

Welcome, Instructions, and Ending Pages: For these pages, the researcher can provide a title
and body text to provide information to the subjects.

Pause Page: In addition to providing information to subjects, researchers can set a password
that allows subjects to continue. This is typically provided to subjects in study sessions following
the discussion component of the study. We recommend a short password that is easy for
participants to enter.

Surveys

When enabled, there will be a button to edit at Pre-Test, Mid-Test, and Post-Test on the
dashboard. The researcher can click on the button corresponding to the survey they wish to edit
(see Figure 12 for one example a survey editing page.)

Once inside the survey editor, click on Add a Question to Page 1 (see Figure 11). The question
editor open at the bottom of the page to construct the question and add the question to the
page. To add pages to a survey, click Add New Page After This. Researchers can reorder
questions and move questions between pages by clicking on the three horizontal lines in the
upper left of each question and dragging and dropping the question to the desired location (see
Figure 12)To delete a question, click on the trashcan next to the question’s name. To delete a
page, click on the Delete Page button on the top right of the survey page. After researchers
construct questions, they can be edited later by clicking on the pencil icon next to the survey
name. This will open the survey editor for that question.

Figure 11: Blank Survey

Edit Pre-Test Survey Questions

Total Questions: 0

Page 1

No questions yet. Click "Add Question® below to get started!




Figure 12: Example Survey Page
Page 1 I Delete Page

instructions1 (&£ 1M

Type: Html | Order: 1

Question:
<h3>Thank you again for participating in the study. To start, we would like to ask you some questions about yourself. Remember, your responses to the questions are
confidential, and will never be presented with identifying information or characteristics. <h3>

Q2 = m

Type: Radio | Order: 2

Question:
What is your gender identity?

« Female
« Male
« Other
Options: « Decline to Indicate

Figure 13: Edit a Survey Question

l Total Questions: 0 l
+ Add Question to Page 1 [ Add New Page After This

Add Question to Page 1

Question Name / ID * (letters, numbers, underscores only) Question Type *

Select Type v

Question Text:

Required Question
Show this question only if: (optional — leave blank to always show)

Always show v~  Select answer... v

Add Question m

When the survey editor opens for a question, the researcher should start by giving the question
a unique name. The platform will confirm the name is unique. This name will be appended with
pre, mid, or post (corresponding to the survey you are editing) in the codebook and variable
names in the data you download after completing your study.



The next step is to select the question type. We currently support following question types:

Short Text: Free form text entry for short answers. This is good for one to a few word
responses. For this question type all the researcher needs to do is write the question.
Long Text — Free-form text entry for longer text responses. This is good for when the
respondent needs to write sentences and paragraphs. For this question type all the
researcher needs to do is write the question.

Radio Buttons — Participant selects one answer from a list. When this option is
selected, a dropdown box will appear where the researcher can select the number of
response options for their question. Once the number of responses is selected, boxes
will appear for the researcher to enter the response options for the question. Radio
buttons allow for up to 10 response options.

Checkboxes — Participant can select multiple answers. When this option is selected, a
dropdown box will appear where the researcher can select the number of response
options for their question. Once the number of responses is selected, boxes will appear
for the researcher to enter the response options for the question. Checkboxes allow for
up to 10 response options.

Slider — Participant drags a slider to choose a number. When this question type is
selected, the researcher will need to provide the minimum and maximum number and
the left and right anchor text (e.g. Agree/Disagree) for the slider. The researcher will also
be able to see a preview of their slider.

Ranking — Participant assigns a unique rank to each response option. The platform will
block a participant from ranking two items at the same value. When this question type is
selected, a dropdown will appear where the researcher can select the number of
response options to be ranked. There must be two items at a minimum to rank and the
platform can support as many as 10 response options to rank. Just like with radio and
checkboxes, the survey editor will adjust the number of boxes for response options
based on how many the researcher designates.

Name Generator — This is a special question type. It collects up to 3 group member
names. The researcher writes the question, which gives them the ability to tailor the
question to their needs. For survey takers, the question will provide three spaces to type
group member names. These names are then piped to any piped radio or piped
checkbox questions for that part of the survey. Note: names from a pre-test will not
carry over to a mid or post-test.

Piped Radio / Piped Checkbox — These are similar to the Radio and Checkbox
questions above, except the question will be asked three times, once for each name
from the name generator (see Figure X for an example). These questions must come
after the Name Generator question and can have up to 10 response options.

HTML Block — HTML Block is for adding text to your study. For example, it can be used
to add instructions or it could be used to add generic question text at the top of a page
followed by a radio question with examples and response options that go with main
questions at the top. Some HTML formatting is permitted, such as <h1>, <p>, and
<div>.



For each question there are several additional options at the bottom of the question editor. To
make a question required, check the required box. By default, questions are set to always
show, but this dropdown becomes important for creating branching questions.

To construct a branching question, start by constructing the main question others will branch
from. Then add a new page. On the new page, write the set of questions the main branching
question will send them to. At the bottom of the survey editor under “Show this question only if:”
select the main branching question. Then the box next to it will populate the response options
from the main branching question. Select the response option that should send them to this
question.

Campaign Overview

The Campaign Overview card provides three key pieces of information about the campaign
scenario captured by the information board: the length of the campaign, the number of
candidates, and the number of attributes per candidate. The length of the campaign can be
edited by clicking on the “Change the Length of the Campaign” button. The default campaign
length is eight minutes, but researchers can select any length from 1 to 20 minutes in 30-second
increments (see Figure 14). The other two items are detected directly from the Campaign
Content and can only be edited by editing the content.

Figure 14: Changing the Length of the Campaign

Home Dashboard About Publications SPTE FAQs

Campaign Length Settings

Use the form below to change the duration of your campaign.

Minutes Seconds

[8 minutes ~| 0 seconds ~

Update Campaign Length

Headings on the Information Board



Researchers can edit several pieces of text that appear on the information board: the header
(and an optional sub-header), and a footer. These pieces of text are useful for reminding
subjects about key information from the Instructions page, such as the office being sought by
candidates (e.g. “Candidates for Mayor”, “Republican Presidential Primary Candidates”).

The header appears at the very top of the page. The sub-header appears below the heading,
just above the scrolling boxes. The footer is at the bottom between the scrolling boxes and the

timer. Researchers can choose to leave any of these blank.

When you have finished updating the headings, click “Submit Changes” and return to the
Dashboard. Your changes will be reflected on the Dashboard headings card.

Figure 15: Page for Editing Headers and Footers

Update DPTE Headings

Heading:

Mayoral Election

Subheading:

optional

Footer:

Time Until Election Day

Vote Now Button

Researchers will find an option to add a “Vote Now” button on the Dashboard. When this feature
is enabled, an option will appear for you to set the number of minutes and seconds into the
campaign until a “Vote Now” button appears for subjects. When a subject clicks on the vote now
button, they proceed to the next stage of the study and cease interacting with the information
board. The platform records the time when the vote now button was clicked and is included in
the log file (see below under Downloading Data and Codebook).



Figure 16: Page to Edit Vote Now Button

Vote Now Button Settings (inactive)

Voting Now Button

The vote now button can be used so that participants don't have to wait until the campaign ends to move on. When you enable the vote now button, the button will appear next to the
timer at the time you designate below. Anytime after the button appears, they will be able to click on it to proceed, rather than waiting.

« Start by selecting "Enable” to activate the "Vote Now" button on the DPTE.
« You will now have options for minutes and seconds below.
« Adjust the number of minutes and seconds that a participant must wait before the button appears.

« Your campaign is currently 2 minutes 30 seconds long, so the button must appear no |ater than 2 minutes 25 seconds in. (If you change the campaign length later, revisit this page.)

Minutes Seconds

0 minutes v 00 seconds v

Update Voting Settings

Weights

Researchers may wish to make some pieces of campaign information more/less salient to
subjects during the campaign. This is accomplished using weights in concert with the Attributes
associated with pieces of campaign information. (See the Update/Add Campaign Content
section below for more details on attributes.) By default, all categories of campaign information
are weighted equally, but researcher can assign different weights by category. For example, a
researcher could increase the prevalence of “Issues” items to 40% and correspondingly drop
the prevalence of “Horserace” items to 10%, making the former four times more prevalent than
the latter. (The default is to weight all categories equally, at 25%).

In addition, in some research designs, researchers may wish to change the prevalence of item
types at different points in the campaign. This can be accomplished by using different weights in
the “First Half” and “Second Half.” (See Figure 15 for an illustration.)

A few technical notes on weights:
¢ How the weighing process works:
o Imagine the following weights:
= Weight1: 10%
=  Weight 2: 20%
=  Weight 3: 60%
= Weight4: 10%
o Imagine the weights are lined up on a number line with 1-10 corresponding to
Weight 1, 11-30 corresponding to weight 2, 31-90 corresponding to Weight 3,



and 91-100 corresponding to Weight 4. The range on the number line is now 1-
100.

o Arandom number is picked between 1 and 100 the range) and matched up with
its corresponding weights on the number line. This weight is then used to pick a
random piece of content within that weighting group. For example, if random
number is 17, then Weight 2 is selected. Now, there is a random draw of all
items associated with Weight 2 to pick the specific candidate and attribute
combination.

¢ It does not matter if there are the same number of candidates and attributes assigned to
weights because the random draw happens at the weight group level (e.g., within Weight
1, Weight 2, Weight 3, or Weight 4) not at the candidate or attribute level. This also
means that Candidate 1 could be assigned to weight 1 and Candidate 2 could be
assigned to weight 2. This would allow you to control how much information is seen
about each of the candidates.

o Within a weighting group, if one candidate has more attributes associated with it than
another candidate, then that candidate will have more information items available during
the campaign. For simplicity, imagine there is only one weighting group (weight 1 is set
to 100% and weights 2-4 are set to 0-%). If weight 1 has 4 attributes for Candidate A and
6 attributes for Candidate B (10 total attributes for weight 1), then in this scenario
Candidate A would be selected 40% of the time in the random draw and candidate B
selected 60% of the time within this weighting group. Thus, 40% of the scrolling boxes
would be from Candidate A and 60% for Candidate B.

Figure 17: Page for Editing Weights

Update Campaign Weights

The DTPE randomly selects content. The DPTE allows you to weight the presence of information, so that some types of information are more likely to be present during the campaign than others. If you
prefer to not weight the presence of campaign content, please enter 100 for weight 1 and 0 for weights 2-4. The make sure all campaign content is assigned to weight 1 (You can edit this by visiting the
Update/Add Information Beard Content card on the Dashboard.). You can also have different weights for the first and second half of the campaign. If you do not use one of the weighting groups, then
set it to 0 so it is not selected. Weights must be set for both the first and second half of the campaign and the weights must add up to 100%.

First Half of the Campaign

Weight 1: 100

Weight 2: 0

Weight 3: 0

Weight 4: 0

Total Weight: 100% (Must equal 100%)

Second Half of the Campaign

Weight 1: 30

Weight 2: 20

Weight 3: 20

Weight 4: 30

Total Weight: 100% (Must equal 100%)



Information Board Colors

On the information board, the text on the boxes defaults to black. However, you can edit the
text color (using the “Change Colors” button) so that each candidate is associated with a
specific color. When researchers set up the information board, you will give each candidate a
number; these numbers are used to identify candidates on this page. For each candidate, a
researcher can select any color and shade by clicking a box and selecting a color for that
candidate. After clicking "Save changes,” you should see the updated colors reflected on the
Dashboard. Figure 18 illustrates an example of this function.

Figure 18: Page for Editing Colors

Change Colors on the Information Board

Candidate 1 Color: | NN

Candidate 2 Color: | IHIEN

Candidate 3 Color: | I

Downloading Data and Codebook

Talking Politics allows the researcher to download several datasets based on the study. Before
downloading data, the researcher should start by setting the study to inactive status.

On the card for Download Data, there are several important buttons. The Information Board
Participant Interaction Log is a .csv file of every action that subjects performed while interacting
with the information board. For example, when a subject clicks on a box on the scrolling board,
a record is added to this file, along with a time stamp in milliseconds. The same occurs when a
subject closes an item page, when a popup appears on the screen, when a subject closes a
popup, when a subiject clicks play or pause on a video, rewinds a video, fast-forwards a video,
or when a subject clicks on the Vote Now button. Each of these actions is recorded along with a
timestamp and any associated data, such as the candidate and attribute number.



The Download CSV file is the main survey file. This initially only contains the survey responses,
but if the researcher clicks the “Compute Info Search Variables” button, it will also pull data from
the Event Log, compile and add information search variables (e.g. depth of search,
comparability of search, transitions) to the survey file. There will also be a column call
box_history. This will contain a json string that includes each box the subject clicked on, and
which boxes were possible for the subject to click on at that moment (the “choice set”). A
sample json string might take the structure of

{"box_history":{

"1":[26],

"3":[26,25],
"99":[26,25,7,25,35,24,28,36,28,34,33,21,12,32,5,21,22,4,7,36,5,13,19,35,32,8,20,5]
1

In this example, the variable is called box_history. The first box to appear on the screen is
numbered 1, which this subject clicked on. While box 1 was on the screen, there was one other
box, which corresponds to item 26 in your campaign content. If you look up item 26 in your
campaign content, you can see exactly which item it was. This subject also click on the third
box to enter the screen. There were two other boxes visible on the screen, which corresponds
to item 26 and 25 in your campaign content. The 99 is code that tells me this subject did not
click on any additional boxes and lists all the boxes and associated item number that were
visible on the screen after the subject closed the third box. Json strings can be read into a
variety of statistical programs, such as R and Stata.

Finally, the Dashboard can generate a codebook based on the survey created by the
researcher. The codebook includes the question wording, the response options, and the
corresponding numeric values and response options.



Figure 19: Download Data Card

Download Data

Here you can download survey or DPTE summary
data. If you are merging data with a Qualtrics survey,
download this file and then merge on participantid.

@ Compute Info Search Variables
Download CSV File

Click on the button below to download an log file of the
boxes your participants clicked on during their DPTE
experience.

Download Info Board Particpant Interaction Log

Click on the button below to download a copy of the
labeled boxes that were available for each partipant
during the DPTE. Since the labeled boxes are
randomized, this will be different for each participant.

Download Information Board Content Log
Download Codebook

Update/Add Campaign Content

To add or update content for your campaign, you will click on the Update/Add Campaign
Content Button. Prior to uploading or entering content manually, you are strongly encourage to
map out your candidates and attributes. A sample Google Sheet is available to assist with this
process. Once on the Add/Update Content Page, you will see an overview of the content for
your campaign. If you haven’t entered any content, then the content section will be blank and
indicate that you haven’t entered any content yet (see Figure 20). There are two way to add
content to your project. Content can be added as a mass CSV import or content can be added
individually on the site. Each of these methods is discussed below.



Figure 20: Blank Campaign Content Editor

Campaign Content: Test Projet

tatus = No content has been uploaded for this campaign yet.

Group by m m * fd Gontent m

No content rows yet.

Return to Dashboard

Method 1: CSV File Upload

The CSV file upload is a good method to use if you have a working CSV file of content that you
want to upload. As stated above, it is recommended that you map out your campaign content,
thinking about the matrix of candidates and attributes. When clicking on Mass Import with CSV
(see Figure 20), a new window opens (see Figure 21). Keep in mind that every time you upload
a CSV, it erases any existing campaign content and then inserts the new campaign content. If
you have existing campaign content that you want to keep, you should not do a mass upload
with a CSV file and use the built-in content editor (described below).

The CSV upload is set to work with Google Sheets. The page provides two sample campaign
content files from our own research on early voting (see citations on the Talking Politics
Research website) . Each one is a Google Sheet that was published as a CSV file. If you would
like to use one of these, open and paste the link in the box for Link to Import Data (CSV URL)
box. Then click on upload CSV. Your CSV will then be processed and you will be alerted to
possible errors. When you return to the main content editor, your campaign content should be
there. You can now edit this uploaded content in the content editor and preview it. You can also
add additional content using the content editor.

If you would like to create your own campaign content, we provide a sample Google Sheet
Template that you can copy and use as a template, along with instructions for publishing your
Google Sheet so you can upload it.



Figure 21: Upload Content Via CSV File

Upload Campaign CSV

Project: Test Projet
» No content has been uploaded for this campaign yet
1. Uploading a CSV replaces all existing content for this study, including any rows added or edited manually. This cannot be undone. If you have made manual edits you want to keep, do not re-upload.

Link to Import Data (CSV URL):

docs.google.com/spreadsheets

Using Google Docs
Sample Data (copy and paste into the box above):
« Example 1 from Early Voting:
https://docs.google.com/spreadsheets/d/e/2PACX-1vQARCted51gYGwXdp rNUARD 19HIM3ZqI6II7YbNyUiPxxwhOVE1ILOLh4IbVWWSrz72zUerxkaPc62N9/pub?gid=0&single=trueSoutput=csv
« Example 2 from Early Voting Project:
https://docs.google.com/spreadsheets/d/e/2PACX-1vRYkNOMpYZW5~-PsvC7E428po6 1 Z1KW_hWAIipPPoKxFo2JVzP3Dj05 lbmYEkXkoDt751ibGb8mMTPAN/pub?gid=0&single=trueSoutput=csv
» Sample Google Sheet Template
CSV Formatting Requirements:
Candidates: Each candidate is assigned a number (e.g. Bill Clinton=1, Donald Trump=2). Candidate numbers must be unique and numbered consecutively starting at 1.
Attributes: Each attribute is assigned a number, unique per candidate. For each candidate, attribute numbers must be numbered consecutively starting at 1.
Attribute Types: 1=Issues, 2=Traits, 3=Party, 4=Horserace.
Pages: Page numbers must be unique across the whole sheet and numbered consecutively starting at 1. If you have 2 candidates and 10 attributes each, you should have page numbers 1-20.

Publishing your Google Sheet: File —+ Share — Publish to Web — Comma Separated Values (.csv). Copy the URL to use above

Upload CSV

Google Sheet Template for Campaign Data

To create your own campaign content, start by opening the provided Google Sheet temple. Go
to file>Make a Copy. Once you have your own copy you can start editing. Do not change the
headings on the top row or add columns. You can have as many rows as you like.

Each column corresponds to a different component of the information used to generate the
information board and map the data for your study.

e Candidate
o Each candidate gets their own number. The first candidate must be numbered 1
and then ordered consecutively. For example, if you have three candidates, you
would number your candidates 1, 2, and 3.
e Attribute
o For each candidate, you will have information that describes them. It might be
biographical information (e.g., educational background and political experience)
or an issue position (e.g., , Candidate X’s Position on Abortion. Each attribute
gets its own number. The attribute must be numbered consistently across



candidates. For example, if Candidate A’s Position on Abortion is number 1,
then Candidate B’s Position on Abortion must also be 1 and the same for
Candidates C and so forth. If Candidate C’s Political Experience is Numbered
17, the Candidate A and B should also be number 17 for this attribute. Attribute
numbering must start with 1 numbered consecutively.

e Weight Group

@)

Weighting groups types are used to make some pieces of information more likely
to appear during the campaign the others (see Weighting above). In the classical
How Voters Decide (Law and Redlawsk, 2006), there were four categories of
attributes: candidate background, party information, issue positions, and
horserace. If you want to follow this method, you will classify each attribute into
one of these four groups using the weight types 1-4. In Figure 23, the weight
type shows 1 for this candidate/attribute. You can also deviate from this
weighting scheme. If you only have three categories of information, then you
would only use weight types 1-3. If you want everything weighted equally, assign
all attributes to weight type 1. Keep in mind that for each weight type you will
need to assign its actual weight. If you only use type 1, but not types 2-4, make
sure that weight 1 is set to 100 for both the first half and the second half of the
campaign (see Figure 17 for weight assignments).

e itemnumber

o

The item number is the unique number identifier for a piece of information. For
each piece of information (each row), you must assign it a unique number,
starting with the number 1 and numbering consecutively. If you have 3
candidates and 4 attributes, then you should have 12 rows and thus use the
numbers 1-12. This will help you later if you are analyzing search data, if you
want to examine individual pieces of information.

e |abel
o Label provides the short description that appears on the item boxes that scroll
down the information board. This is what subjects will initially see and then click
on a box to learn more. There is a 40 character limit. However, since characters
are different sizes, researchers are encouraged to test their labels to make sure
they fit the box as expected.
e content

@)

This is the information that is revealed if a participant clicks on one of the
scrolling boxes. For example, if the label is “Candidate A’s Position on Abortion,”
then the content would actually describe (provide the details of) Candidate A’s
position on abortion (see Figure 3 for an example). Images and video are also
supported for content. Images are added on the main Dashboard (see below
under Editing Campaign Content and Adding Images). Videos must be hosted
off site via Vimeo. This is more efficient and your video should run smoother. You
will upload your video to Vimeo and then paste your code into the content section
of your Google Sheet. A sample video code might look like:



0 <div style="padding:56.25% 0 O
0;position:relative;"><iframe
src="https://player.vimeo.com/video/########?badge=0&samp;
autopause=0&amp;player id=0&amp;app id=58479"
frameborder="0" allow="autoplay; fullscreen; picture-in-
picture; clipboard-write; encrypted-media; web-share"
referrerpolicy="strict-origin-when-cross-origin"
style="position:absolute;top:0;1left:0;width:100%;height:1
00%;" title="SampleVideo"></iframe></div><script
src="https://player.vimeo.com/api/player.js"></script>

o Please keep in mind that most browsers block auto play with videos. Those
browsers that do permit autoplay often block sound until the user unmutes the
sound. However, the information board does log when a user click play, pause,
fast forwards or rewinds, so you can verify they actually watched the video.

Using the Built-In Campaign Content Editor

We also provide a built-in content editor to add or edit content for your campaign. The content
editor is also where you can add images. To add content to your campaign, click on the Add
Row button. This will open a new window (see Figure 22). On the Add Content Row screen,
start by assigning the candidate and attribute number, following the conventions in the bullet
points above. The researcher will then assign the weight type associated with this piece of
content (see the bullet point for Weight Groups above). The dashboard will automatically
populate the item number. Then, add the label (the short text that appears on the scrolling
boxes) and the content (the detailed information where the participant can learn more). Just like
with the csv upload, Vimeo videos can be used here by pasting the Vimeo iframe code into the
content box.

To add an image, click on the button to choose the image file you want to upload. JPG, PNG, or
GIF are supported filetypes. Once uploaded, the image will be converted to WebP format (ideal
for displaying images on websites) and will be saved in three different sizes to fit screens of
different sizes.


https://player.vimeo.com/api/player.js

Figure 22: Adding Content via Built-In Content Editor
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Add Content Row

+ Back to Content List: Test Project
Note: Candidate, Attribute, Weight Type, and Item Number are structural fields used in data analysis. Changing these on existing rows wil affect how participant responses are interpreted. Please use caution when a study is live.

» Candidates: Each candidate is assigned a number (e.g. Bill Clinton=1, Donald Trump=2). Candidate numbers must be unique and numbered consecutively starting at 1

b Atiributes: Each atribute is assigned a number, unique per candidate. For each candidate, atiribute numbers must be numbered consecutively starting at 1

» Anribute Types: You can have up 1o 4 weight categories. For example, 1=Issues, 2=Traits, 3=Party, 4=Horserace.

+ ftem Number: ftem numbers must be unique and numbered consecutively starting at 1. If you have 2 candidates and 10 attributes each, you should have item numbers 1-20.

Candidate * Attribute Number *

Weight Type * Item Number *

Wieight 1 (Type 1) AR |

Label

Content

Image

Choose File | No file chosen

23 £

The Content Overview Screen

Once content has been added to the platform, it will appear on the main content editing screen
with one piece of campaign information per row (See Figure 23). On this screen, researchers
have the option to organize content by candidate or by attribute.



Figure 23: Content Overview Screen

+

Add Content Mass Import with CSV

Candidate 1 1z
Attribute | Weight ‘ ftem Number Label | Type Actions
Al w3 1 Adam Langston's Remarks on Working with the Republican Party e Text m mm
A2 . w2 ‘ 4 | Adam Langston's Remarks on Washington Experience vs. Outsider's Perspective . . mmm
A3 | w1 7 | Adam Langston's Issue Priorities . | mmm
Ad | w3 10 | Adam Langston's Remarks on Working with Nancy Pelosi | | mmm
AS . w2 ‘ 13 | Adam Langston's General Biographical Information . | mmm
A6 . w3 ‘ 16 | Adam Langston's History in the Democratic Party . s Text | mmm
A7 w2 19 Adam L 's Political [ view | o | Doiese |
A8 ‘ w1 ‘ 22 | Adam Langston's Remarks on Climate Change ' I Text | mmm
A9 | wi [ 25 [ Adam Langston's Remarks on Health Care [ [ mmm
Al0 | w1 [ 28 | Adam Langston's Remarks on Taxation and Economic Policy [ | mmm
Al w1 Y| Adam Langston's Remarks on Education ('l et | [ view | Eait | Dotete |
A2 w1 34 Adam Langston's Remarks on Immigration m mm
Candidate 2 12w
Attribute Weight . Item Number [ Label Type Actions
Al w3 | 2 [ Caroline Johnson's Remarks on Working with the Republican Party K Text | m m m
A2 w2 5 Caroline Johnson's Remarks on Washington Experience vs. Outsider's Perspective [ Text m m m
— — —

The Content Overview screen makes it easy to see an overview of the campaign content,
including the weight type (1-4), the item number associated with the piece of information, the
label that will appear on the scrolling boxes, and the type of content (text, image, or video).
When the content is organized by candidate, then the attributes will be listed in each row. When
the content is grouped by attribute, then the candidate will be listed in the row. In addition there
are three buttons at the end of each row to help the researcher manage the content:

o View: When the researcher clicks view a small preview of the label and content will be

displayed on the screen.
e Edit: Clicking the edit button permits the researcher to edit previously saved content.
e Delete: Clicking this button will let the research delete that content item.

Editing Popups

While the information that each subject is exposed to varies on the information board, it is
possible to force a subject to view information through popups. Normally, a subject learns
during the campaign by clicking on a box. This means they choose which information to view
and which to ignore. The popup forces everyone to be exposed to information. Like other items
on the information board, the researcher sets a heading and the main text of the popup. There
are two options for when the popup appears. First, the researcher can set it so the information
board picks a random time for each subject to see the popup. You do have to provide the
duration for your popup to make sure the subject has sufficient time to read it. If the duration is
30 seconds, the board will make sure the popup shows up at least 30 seconds before the end of
the campaign. You can also set a specific time for your popup to appear for everyone. For
example, you may set your popup to appear at the 1:30 mark for everyone. You can have more



than one popup and mix and match popups with a random time and set time. The board will
seed the random popups between the set-time popups to ensure there is no overlap.

Popup Technical Notes:

1. If you are using a Vote Now button and a popup, you should consider the implications for
your study when a popup is set to appear after a subject clicks the Vote Now button, or
make sure the popup appears before the Vote Now button.

2. Popups will appear and take over the screen, even if a user has clicked on a box to learn
about campaign information. In this instance, they must first close the popup and then
they will return to the item being viewed, which can then be closed normally When
computing the average time spent reading campaign information, the platform will
subtract the popup time out of the time spent reading the campaign information for that
item.

Figure 24: Page for Editing Popups

Add, Delete, or Update a Popup for Your Campaign

Return to Dashboard

A Few Tips:

« Start refers the the number of minutes and seconds left in the campaign then the popup fires.
« Please keep mind that your campaign is 2:30 long. This means that the highest value for a start time is 2:30
+ Please pay attention to warnings indicating overlapping times
« If you select random, a random time will be selected when a participant first lands in the DPTE. This means that each individual will have a different, randomized time that the popup appears.
« If you have a mixture of popups where you set the time and some are randomized, the DPTE will check your set times and work the randomized in around those.
Del Heading Text When does the popup appear? Time Parameters

Content ® Random Start:

+ New:| Heading .
d I want to set the time parameteres Duration:

URL for Your Study

Each study has a unique URL. You can find this on the card URL for Your Study on the
researcher dashboard, which includes a button to easily the study URL. This is the URL that
you will give to participants or use with a Qualtrics Pre-Survey (see the Qualtrics section below).

The platform uses server session and browser cookies to keep track which part of the study the
participant is in and direct them to that part of the study. This means that once a participant is
finished, they will be directed to the final page of your study. When a researcher is testing their
project, they may wish to clear the session and cookie data. A button is provided to make this
easy and quick for the researchers (see Figure 25).



Figure 25: Study URL Card

URL for your Study

http://www.talkingpoliticsresearch.net/SPTE/index.
php?study=1783786036d5bffa06d4005aa8

Copy URL

The SPTE is designed so that a participant can only
complete it once. If you are testing your project, and
want to start from the beginning, click the button below
to clear out the session/cookie data.

2 Clear SPTE Sessions

Delete This Study

Under Delete This Study there are two options. The first is to only delete the data and the
second is to delete the entire study. Prior to performing either of these, the researcher should

download a copy of all their data.

Figure 26: Deleting Your Data or Study

Delete this Study

Click on the button below to delete the entire
project or only the data you collected. You will
have to confirm the deletion on the next page. It's
usually a good idea to delete the data right
before you project goes live.

Delete All Content with this Project

Only Delete the Data

Deleting the data clears out any survey data or data associated with the information board. It
does not delete the information board content, information board settings, surveys or other
elements of the study’s setup. When a researcher clicks on “Only Delete the Data” they will be
required to confirm on the next page that they want to delete the data (see Error! Reference s

ource not found.).



Figure 27: Page for Deleting Data
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Delete Data for: Test Project

WARNING: This action is permanent and cannot be undone.

Please confirm that you want to delete the data associated with this project. Once deleted, access to the data you have collected for
this project. You are strongly encourage to download a copy of the data from the Dashboard before deleting. This cannot be undone.

What this deletes:

« All data associated with the DPTE
« All data associated with the surveys you deployed.
« All computed Information Board variables for this study.

What this does not delete:

« The campaign you created.

» The settings associated with your campaign.
» The surveys you created.

« The organization of your project.

Yes, Permanently Delete Data Cancel

Clicking on Delete All Content with this Project will delete the entire study. This includes the
campaign content, surveys, information board settings (e.g. colors, time, weights) and your
project order. It also deletes all data the researcher collected associated with this study. Prior
to deleting a study, researchers will have to confirm they want to delete it, just like when deleting
the data.

Project Linker (Experimental Manipulations)

Linking projects is an easy way to add experimental manipulations to your study. These
manipulations can be text built into the flow of a survey, campaign content inside the information
board, a prime on the main page, or the length of the campaign. If you can edit it inside a
project on the dashboard, you can turn it into an experimental manipulation. The project linker
provides a single link for your study that randomizes which study a subject is assigned to. This
creates random assignment to your experimental manipulation(s).

To create a linked project, you first need to create at least two projects on the main Dashboard.
Once created, these projects will show up under the Unlinked Pool on the Project Linker page.
Start by clicking the Create New Linked Group button. A new box will appear with the title
Linked Group #. Drag the projects you want subjects randomly assigned to from the Unlinked
Pool box to the Linked Group box. In the image below, under Linked Group 1, subjects would



randomly be assigned to Project 1 or Project 5 (the same name of the projects on the main
Dashboard). Once projects are in the correct linked group, click Save changes.

Below the toggle button is a URL for your Linked Project. This is the URL you will want to use
when distributing your study, rather than the URL on the Dashboard. When you are ready for
your study to go live, toggle the switch to live and click Save Changes. You will also need to
make sure the individual projects are set to live on the main Dashboard page. You do have the
option to toggle a project off/set to inactive at any time. When a subject starts a study from your
linked group, it selects from linked projects that are active. In the image below, if Project 5 was
set to inactive and Project 1 set to live, all subjects would be routed to Project 1. This could
potentially be useful if you are trying to achieve a benchmark of N subjects in a group.

Figure 28: Project Linker Page

Home  Dashboard About  Publications SPTE  FAQs

Project Linker
Getting Started

Project Linker allaws you to create or DPTEs. To ‘canditions, you need to create at least two projects through the main dashboard. Once projects are creatad, they will be listed below. For experimental conditions, create two of more projects that
are exactly alike, except for your manipulation. To create a linked study follow the steps below.

« Click Create New Linked Group.

« A new box will appear with Ihe heading “Linked Group [wumber]"

« Drag studies from the Unlinked Poal to the appropriate group

= Make sure the studies for your inked group are set to Live on the dashboard. The script that assigns participants 1o studses in linked groups. pulls from Live projects. This also means that if you are seeing an oversampling of a particular study, you can set it to inactive and participants will na longer be
assigned 1o that study.

« Amytime you make changes on this page, make sure you cick “Save Changes”

When Data Collection is Finished

« When data collection s finished, start by setting your linked group to inactive

+ Retun to the Dashboard

+ For each of your studies, click the 'fun Participant Calculations” button. This will compile data from the BTPE log for several Information search variables
+ Onoe the script s finished running, click on “Download CSV File”

+ Repeat the pracess for each of the studies in your linked group

« Because your studies may have different survey questions, you will need to compile the GSV files, making sure to match columns.

= Unlinked Pool Linked Group 1 [ o] o Linked Group 2 nactive [

| Fp—

% Project 1

% Project 3

% Project 5 % Project 4

Using Qualtrics with Talking Politics Research

While this site provides a number of survey question options, researchers may wish to use
Qualtrics for more complex surveys. Instructions are below for using Qualtrics as a pre-survey
or a post-survey. When your study is complete, you will be able to match participantid form this
site with the particpantid in Qualtrics. Like everything, you should test this and make sure it
works for you as anticipated.

Qualtrics Pre-Survey
e Create your survey in Qualtrics.



e Create a hidden variable called "participantid" that gets passed via URL to this site.
e To construct the URL to send participants to the site, copy your study URL.
o At the end of your study URL add &participantid=[feed Qualtrics participantid here]

o Example:
http://www.talkingpoliticsresearch.net/SPTE/index.php?study=123456789abcdef
ghijkimnop987654321&participantid=[Qualtrics participant ID here]

e If you don't create a pre-survey in Qualtrics the program will assign a participantid to
send back to Qualtrics (see Qualtrics Post Survey)

Qualtrics Post Survey

e In the survey flow tab of your Qualtrics survey, select “Add New Element” and then
“‘Embedded Data”.

e Add a field for "participantid." Do not set a value.

e Move this block to the top of your survey flow. This allows Qualtrics to capture the
particlpantid value for your participant as they enter Qualtrics.

e Publish your survey

o Copy your Qualtrics survey link.

e In the Dashboard, under Organize, check Qualtrics and move it to in your project order
to where you want your participant directed to your Qualtrics survey and save your
selections.

e Under Add a Survey or Tool, select use Qualtrics.

o Paste the link to your Qualtrics survey and save.

e This site will append each particpant’s id to your Qualtrics survey.

Permitted HTML and CSS

Content you enter in the any of the content or survey editors — information-board items,
popups, and other participant-facing material — may include a limited set of HTML tags and
inline styles. For security and consistency, anything outside this list is automatically removed
when your content is saved. Your content will not be rejected; disallowed tags and attributes are
simply stripped out silently, so it is worth previewing your content after saving to confirm it
displays as intended.

Permitted HTML tags

Tag Purpose Allowed attributes
<p> Paragraph (none)
<h1> <h2> <h3> | Headings (none)
<strong> <b> Bold text (none)
<em> <j> Italic text (none)




Tag Purpose Allowed attributes

<span> Inline text grouping (none)

<br> Line break (none)

<hr> Horizontal rule (none)

<ul> <ol> <li> Bulleted and numbered lists (none)

<div> Block container style, class

<img> Image (uploaded through the src, srcset, sizes, class, style, alt,

content editor only) loading

<iframe> Embedded Vimeo video only src, style, width, height, frameborder,
referrerpolicy, title, allow,
allowfullscreen

Any tag not listed above (for example, tables, forms, scripts, or buttons) will be removed.

Permitted inline styles

The style attribute is accepted only on <div>, <img>, and <iframe> tags, and only the following
CSS properties are kept:

CSS property Use for

width Setting the width of images, videos, or divs (e.g., width: 400px
or width: 100%)

height Setting the height of images, videos, or divs

text-align Aligning text left, center, or right

float Wrapping text around an image (float: left or float: right)

All other CSS properties (colors, fonts, margins, positioning, etc.) are removed. Fonts and colors
are controlled by the platform’s standard participant styling so that all studies render
consistently.

Images

* Always insert images through the content editor’'s image uploader. Uploaded images are
automatically converted to web-optimized formats and served from TPR’s content delivery
network.

* Images linked from outside sources (other websites, personal servers, etc.) are not
permitted — the src will be removed and the image will not display.




Video

Only Vimeo embeds are supported, and only player URLs of the form
https://player.vimeo.com/video/....Embeds from YouTube or other providers will

be removed.

Vimeo’s “Do Not Track” setting is added to every embed automatically, so participants are
not tracked with cookies by Vimeo while completing your study.

What is not supported

Hyperlinks: linked text will remain visible, but the link itself will not be clickable. Keeping
participants inside the study environment is intentional — outbound links can break
session timing and data collection.

Scripts, forms, buttons, and interactive elements: all <script>, <form>, <input>, and
similar tags are removed. Interactive elements such as surveys and vote buttons are
configured through the study builder, not through content HTML.

Tables: HTML tables are not currently supported in content items.

Custom fonts and colors: font and color styling is stripped to keep the participant
experience consistent.

Tips

Preview after saving. Because disallowed markup is removed silently, make sure to
preview your study to verify your item looks the way you expect.

Paste as plain text. Content pasted from Word or Google Docs often carries hidden
formatting that will be stripped, sometimes with surprising results. Paste as plain text and
apply formatting in the editor.

Use percentages for image widths where possible (e.g., style="width: 100%") so
content displays well on different screen sizes.

Launching Studies

Prior to launching a study, you should thoroughly test your study. As you test your study flows
in the correct order and the survey questions appear and record responses as anticipated (and
match your codebook). Make sure the information board behaves as expected, including (but
not limited to) making sure the countdown timer is correct, the colors are correct and any other
components of the information board behave as expected. Also, check that your passcode
works and if not check the dashboard to make sure you have the correct passcode for this
specific study. As with any study, researchers should conduct a small pilot study prior to launch.

When you are ready to launch a study start by deleting any existing or test data (optional, but
recommended). Then, make sure your study is set to “Active”. Copy your Study URL from the
dashboard and distribute to study participants.



Figure 29: Platform Activity Monitor

@ Platform Activity

Platform-wide activity: m

Your studies: 1 of 150 new participant entries in the past hour.

This month: 24 of 1200 survey takers (resets on the 1st)

As of 2:06:51 AM (server tir

To keep the platform responsive for everyone, new participant entries into studies are metered (rate limited). When platform-wide activity is Very High, all studies may temporarily stop
admitting new participants to protect the integrity of people's studies and this platform; when your per-account hourly limit is reached, only your studies pause until you come down below
your limit (listed above). Please keep in mind this is based on people opening your study, not continuing or completing a study. Participants who already started are never interrupted —
they can always finish, even if they accidentally close their browser and return. Large samples should be batched and Low or Moderate is a good time to open a batch. The monthly
figure shows your account's survey-taker allowance for a calendar month. The monthly limit resets on the first of each month. When a participant clicks on your link, it counts against your
cap.

We are providing this service for free and so we ask for your help protecting the integrity of
studies and our servers. To aid in this, we have put a few reasonable but protective rate-limits
in place.

e Each researcher is limited to 150 survey entrants (across all studies on their dashboard)
in a one-hour period. If a survey reaches its 150 maximum, subsequent subjects will
receive a message that the study is temporarily full and to check back in a few minutes.
If you plan to recruit over 150 participants, you will need to recruit them in batches of
150.

e There is also a platform maximum (see Figure 29). You will find a meter on the
dashboard that tells you how full the platform is. Low and moderate are good times to
launch a study. During high and very high usage periods, you are encouraged to wait
and you may be rate limited.

e The one-hour period is from the time a person tries to enter the study. If, for example, a
potential study participant tries to enter the study at 10:00am but between 9:00am and
10:00 am there were already 150 entrants to your study, the survey participant would
receive the message that the study is temporarily full and to return in a few minutes. If 3
of the 150 entrants were from 9:00 to 9:05, then at 10:05 you would technically have 3
open spaces for someone to take a survey, but would likely want to wait until more
space is available.

¢ If you are batching studies, you should check your data after each batch to make sure it
looks as planned. This is your opportunity to adjust. This will also let you see how many
people are completing your study, compared to enrollments.

e Forright now, there is a limit of 1000 survey takers per month.

e When a survey-taker clicks on your link, it counts against your hourly and monthly cap.

Profile Page

The profile page can be located through the right-side navigation menu. It will only show when
a researcher is logged in. On the profile page, a researcher has the option of adding personal
information, such as their name in institutional affiliation. The profile page will also permit a
researcher to change their email address and password.



Finally, if a researcher wants to delete their account, they can do so on their profile page. The
deletes everything, their studies, survey, information board setting, and data for all studies.
Nothing will be left and this is not reversable.

Figure 30: Researcher Profile Page

Profile Information

First Name: N &
Last Name: v #
Title: N t &
Position: t &
Institution: A r
Email (login): yourEmail@university.edu

This is both your contact addr ur login. It must be a .edu institutional address. Changing it sends a verification link to the new address — nothing changes until you click it

Change Password

Current Password:
New Password:

Confirm New Password:

words you've used elsewhere

Minimum 12 characters. Avoid pass
Change Password

Delete Account

This permanently deletes your account and ALL of your studies — every campaign, survey, uploaded image, setting, and every row of participant data you have collected. Download any data you need before
proceeding. This cannot be undone.

If any of your studies are currently Live, you must set them to Inactive on the dashboard first.

Delete My Account
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